
Chickpeas or chocolate worksheet 
 
Task 1: Read the article: What is it about and what is the writer’s opinion? 

 

 
Chickpeas or cookies? The problem with Spanish children’s sugary 
breakfasts 

Families are opting for the easy-to-eat, sugar-packed products that crowd the supermarket 

shelves, to the detriment of youngsters’ health 

Never did nutritionist María Merino, author of the blog Comiendo con María (Eating with 

María), think that a tweet about her son’s breakfast was going to go viral. But a picture of 

her child with the caption: “My son doesn’t know what a cookie is. He is happy to start the 

day with a bowl of chickpeas” was enough to spark a fierce Twitter debate about breakfast 

nutrition, with many users defending giving their children cookies for breakfast. Indeed, 

many people still wrongly believe that pulses are synonymous with obesity, associating 

them with the fatty cocido stew from Madrid, or Asturias’s own fabada stew – even though 

nutritionists have been saying for years this isn’t the case. 

 

Despite what most people think, Spanish children are eating bad breakfasts. The fact that 

we are still surprised when we hear about a child who does not start the day with chocolate 

milk and cookies is a clear sign that there is a lack of information when it comes to nutrition. 

This much is evident from obesity statistics and data on sugar consumption. 

 

Dietician Silvia Romero, who specializes in children’s nutrition and obesity and has a blog 

called Equilibra’t, believes that the processed-food industry is to blame for these unhealthy 

breakfasts. “Chocolate milk, chocolate spreads, baked goods, processed fruit juice and 

sugary cereals have turned breakfast into a terrible meal,” she says. 

 

Pediatrician Carlos Casabona, a specialist in children’s nutrition and author of You choose 

what you eat, agrees. After years of observing what children who pass through his clinic eat 

for breakfast, he wrote about it on his blog, where he discussed how we have accepted 

cookies, which have “zero nutritional interest,” as a normal product to eat on a daily basis. 

Parents opt for quick and easy solutions, such as chocolate milk or sugary cereals, and which 

the industry has shoved onto shelves and into the faces of their children”, he explains.  

 

https://elpais.com/elpais/2015/11/27/inenglish/1448624104_955715.html


 

Unhealthy food: the new normal 

For Casabona, the main issue is that children’s breakfasts have not evolved: “They haven’t 

changed in 25 to 40 years, ever since people discovered the family-sized packs of cookies.” 

He calls these oversized products “obesogenic packages” rather than “money-saving 

packages” because, in his opinion, having a great quantity of an unhealthy product at home 

means that you will eat more of it than if the packaging was a normal size. 

From the US, Spain not only imports a good amount of unhealthy foods, like the breakfast 

cereals that Casabona mentioned earlier, but also marketing techniques that include catchy 

slogans and jingles. These have dug their way into family households and survived over the 

years, sending the same message to generations of children and their parents. 

For Silvia Romero it is precisely this kind of advertising, along with “the recommendations of 

poorly informed health experts, the current Spanish food pyramid, guarantees issued by 

food associations, nutritionists and pediatricians with a conflict of interest, and a lack of 

food-health education,” that have contributed to the normalization of certain unhealthy 

products such as cookies, cupcakes and highly processed cereals, which are made to look 

healthy when in reality “they shouldn’t form part of children’s diets at all.” 

https://elpais.com/elpais/2018/01/29/inenglish/1517234292_687685.html?id_externo_rsoc=fbads_ie_cookies 

 

 
 
Task 2: Write questions about the text for another group 
 
Task 3: Ask and answer the questions 

 
 
 
 
 
 
 
 
 
 

https://elpais.com/elpais/2017/07/21/inenglish/1500640374_431749.html
https://elpais.com/elpais/2018/01/29/inenglish/1517234292_687685.html?id_externo_rsoc=fbads_ie_cookies


 
Task 4: Language task: Look at the examples from the text below. Why is the writer using the 
following forms? 
 

1) Families are opting for the easy-to-eat, sugar-packed products that crowd the 

supermarket shelves. 

 

• The writer says “are opting" (not “opt”) because 

…………………………………………………………………………………………………………………………………………………… 

………………………………………………………………………………………………………………………………………………….. 

 

2) Indeed, many people still wrongly believe that pulses are synonymous with obesity, 

associating them with the fatty cocido stew from Madrid, or Asturias’s own fabada 

stew – even though nutritionists have been saying for years this isn’t the case. 

 

• The writer says “have been saying" (not “are saying”, “have said”, or “say”) because 

………………………………………………………………………………………………………………………………………………..… 

………………………………………………………………………………………………………………………………………………….. 

 

3) “Chocolate milk, chocolate spreads, baked goods, processed fruit juice and sugary 

cereals have turned breakfast into a terrible meal,” she says. 

 

• Silvia Romera (nutritionist) says “have turned” (not “turned” or “turn”) because 

……………………………………………………………………………………………………………………………………………….… 

…………………………………………………………………………………………………………………………………………..…….. 

 

4) For Casabona, the main issue is that children’s breakfasts have not evolved:  “They 

haven’t changed in 25 to 40 years, ever since people discovered the family-sized packs of 

cookies. 

• The writer says “have not evolved” and “haven't changed” because 

……………………………………………………………………………………………………………………………………………….… 

…………………………………………………………………………………………………………………………………………..…….. 

 

5)Despite what most people think, Spanish children are eating bad breakfasts. 

• The writer says “are eating” (not “eat”) because 

……………………………………………………………………………………………………………………………………………….… 

…………………………………………………………………………………………………………………………………………..…….. 

 



Task 5:  

• In groups, what forms would be used in Spanish for each sentence above?  

• Look at structures chosen by the Spanish writer of the parallel text to express the same 

ideas. Why they were used, and not others?  

• Discuss the differences between the reasons for use of the 3 structures in Spanish 

versus English. 

 

1)Families are opting for the easy-to-eat, sugar-

packed products that crowd the supermarket 

shelves. 

Las familias optan por soluciones rápidas que la 

industria ha conseguido colocar en los estantes 

de los pasillos de supermercados. 

 

 

2) Indeed, many people still wrongly believe that 

pulses are synonymous with obesity, associating 

them with the fatty cocido stew from Madrid, or 

Asturias’s own fabada stew – even though 

nutritionists have been saying for years this isn’t 

the case. 

 

 

A lo triste y a lo insano, porque para muchos, las 

legumbres aún son sinónimo de obesidad, de 

cocido madrileño y fabada asturiana o de 

comilonas propias de Obélix, cuando eso nada 

tiene que ver con la realidad, como bien llevan 

años divulgando los expertos en alimentación. 

 

3)“Chocolate milk, chocolate spreads, baked 

goods, processed fruit juice and sugary cereals  

have turned breakfast into a terrible meal,” she 

says. 

Cacao con azúcar, leches de crecimiento, crema 

de cacao, bollería, zumos comerciales o cereales 

de desayuno lo convierten en un desayuno 

pésimo”. 

 

4) For Casabona, the main issue is that children’s 

breakfasts have not evolved:  

“They haven’t changed in 25 to 40 years, ever 

since people discovered the family-sized packs 

of cookies. 

Para Casabona el principal problema es que los 

desayunos de los niños no han evolucionado, 

“que siguen igual desde hace 25-40 años, desde 

que entraron en los supermercados grandes 

paquetes de galletas, ofreciéndose envases de 

tamaño familiar”. 

5)Despite what most people think, Spanish 

children are eating bad breakfasts. 

Y es que, aunque muchos no lo puedan o no lo 

quieran ver, los niños españoles, en general, 

desayunan mal. 

 

 

 

 

 



Task 6: Choose one statement you agree or disagree strongly with. Make notes on 

your arguments to support it. Then discuss the statements in groups. 

 

A)  Scientists are always changing their minds about what's good and bad for us. 

 

B)  Food companies have always known that sugar is the real culprit. 

 

C)  People have become obsessed with what they eat.  

 

D)  Governments haven't been doing enough to tackle the issue.  

 

E)  Levels of meat consumption has increased exponentially over the last few decades. 

 

F)  Spanish families are moving further and further away from a traditional 

“Mediterranean diet” 

 

G)  Levels of obesity have reached alarming levels where I'm from. 

 
 


